


About the Advertising Standards Council of 
India & GenderNext

Established in 1985, the Advertising Standards 
Council of India (ASCI) is committed to the cause 
of self-regulation in advertising and protecting 
consumer interest. ASCI has always been a 
conscience keeper of the advertising industry. 
ASCI aims to be more inclusive, and future-facing 
with the aim to enrich the advertising ecosystem 
and help balance creativity with responsibility.

One recent initiative was the launch of the 
GenderNext study, that looked at the depiction 
of women in advertising and aims to support 
advertisers create more responsible and 
aspirational ads. GenderNext aims to call out the 
unintentional messaging that has become 
intrinsic to advertising and offers ways of 
imagining the target audiences in more 
progressive ways through the SEA framework. The 
3S screener lists out the stereotypical 
representations that can help avoid these 
creeping into scripting, casting as well as in 
production areas like costumes and styling. 

The study shows that the change required is 
subtle, but demands deeper attention to stubborn 
tropes and patterns that have made advertising 
their home. It allows advertisers and advertising 
to catch up with women’s own imaginations. The 
“Emerging Indian woman” has long since 
emerged, and advertising needs to account for 
this.

About Kantar

Kantar is the world’s leading evidence-based 
insights and consulting company. We have a 
complete, unique and rounded understanding of 
how people think, feel and act; globally and 
locally in over 90 markets. By combining the deep 
expertise of our people, our data resources and 
benchmarks, our innovative analytics and 
technology, we help our clients understand 
people and inspire growth.

At Kantar, we aim to create an inclusive 
workplace where everyone can grow and flourish, 
as well as helping our clients understand the 
diverse nature of their own customers. Diversity 
drives innovation and creativity, enabling us to 
better serve the needs of our clients. Inclusion 
creates a culture of belonging, where everyone is 
empowered to succeed. 

We strive to drive Kantar’s performance and 
profitability by focusing on the four strategic 
pillars of our I&D strategy:

 • Inclusive Workplace - Building an
  inclusive culture where everyone      
  can flourish
 • Diverse Talent – Reflecting the 
  diversity of our clients and 
  communities
 • Brand, Clients & Suppliers – 
  Nurturing partnerships that inspire
  clients and enhance supplier
  diversity 
 • Community Engagement – Using
  our global influence and operate
  as advocates of inclusion, to give
  back to communities 
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https://ascionline.in/gendernextreport/index.html
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Hilda Macwan hilda@ascionline.in
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