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ABOUT THE ADVERTISING STANDARDS

COUNCIL OF INDIA

Established in 1985, The Advertising Standards

Council of India (ASCI) is the self-regulatory body of

the Indian advertising industry. ASCI resolves issues

around

Dishonest or misleading ads

Indecent or offensive ads

Harmful ads

Ads that are unfair in competition.

ASCI looks at advertisements across all media types

and formats such as TV, print, digital, outdoor, radio,

point of sale, claims made on packaging and so on.

ASCI works closely with different stakeholders in the

matter of consumer protection. ASCI's code is part of

The Advertising Code enshrined within the Cable TV

Networks (Regulation) Act, 1994, providing it with a

legal backstop.

COMPLAINTS MANAGEMENT

ASCI ACADEMY

ASCI’s speedy, independent and low-cost complaint

management approach ensures that both

consumers and industry have the opportunity for a 

fair resolution.

All stakeholders can register their complaints at no

cost via www.ascionline.in

To know more about ASCI Academy please visit: 

www.ascionline.in/academy/

ASCI's independent jury (The

Consumer Complaints Council or 

CCC) comprises 40 eminent

professionals, both from the industry 

as well as from civil society, who 

review complaints on a weekly basis 

and provide their recommendations

Four retired high court judges hear 

appeals from complainants or

advertisers who may wish to contest 

a CCC recommendation

Eminent technical experts from over 

20 fields support the CCC and the 
Review Panel

With a view to supporting the industry get it right, 

the ASCI Academy is ASCI’s flagship program to 
build the capacity of all stakeholders in creating 

responsible and progressive advertising. The acade-

my proudly offers an array of services that are packed 

full of essential knowledge to raise standards of 

advertising content through training, education, 

outreach, and research on the preventive aspects of 

advertising self-regulation.

E-learning Certification Courses help young as well 
as seasoned advertisers stay abreast with the chang-

ing regulatory/self-regulatory landscape and help 

save their campaigns and their brands from disrup-

tions and disrepute.

The ASCI Guide to Responsible Advertising designed 

for the brand, marketing, regulatory compliance and 

creative teams of organisations to provide an in 

depth and nuanced understanding of the ASCI 

Codes and Guidelines.

The ASCI Responsible Influencing Playbook an easy 
to to learn 2-3 min nuggets based e-learning

certification course specifically tailored for influenc-

ers to help them understand the need for responsi-

bility in advertising when endorsing your brand.

Masterclass, a carefully curated immersive workshop 

with in-depth case studies, group working sessions, 

role plays, quizzes and much more providing an in 

depth understanding on the applicability of the ASCI 

code and it’s processes.

The Advisory Services aim to make the process from 

script to screen smoother, more efficient and more 
responsible from the start. ASCI has a

long-established expertise in the area of advertising 

depictions, claims and representations, through its 

extensive panel of advertising and technical experts 

who can evaluate ads pre-production. Many

organisations voluntarily submit their ads at a

pre-production stage to ASCI to receive non-binding 

advice on whether the ad potentially may violate any 

ASCI code.

ASCI also offers an Endorser Due Diligence service to 

help endorsers meet their obligations to ensure that 

ads they feature in do not make misleading claims 

and potentially violate the law.
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Mr. Partha Sinha
Chairman, ASCI 

President – Response

Bennett Coleman & 

Company Limited

Mr. Sudhanshu Vats 
Vice-Chairman, ASCI

Managing Director  
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Group CEO & Chief 

Strategy Officer-APAC
MullenLowe Lintas Group

Mr. Saugata Gupta

Marico Limited

Managing Director & CEO

Mr. Sunil Kataria

Raymond Lifestyle Limited

Managing Director

Mr. Suresh Narayanan 

Nestle India Limited

Chairman and Managing 

Director 

Mr. Srinandan Sundaram

Hindustan Unilever Limited

Executive Director – 

Home Care

Ms. Hina Nagarajan

United Spirits Limited

Managing Director & CEO
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Mr. Arun Srinivas
Managing Director and 
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Culver Max Entertainment 
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Head - Ad Sales, Network 
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Mr. K V Sridhar

Nihilent Limited

Chief Creative Officer (Global)

Mrs. Anupriya Acharya

Publicis Communications 

Pvt. Limited

CEO, Publicis Group, South 

Asia

Ms. Anusha Shetty 

Grey Worldwide (India) Pvt. 
Limited

Chairperson & Group CEO 
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Mr. N.S. Rajan

August One Partners LLP

Director

Mr. Paritosh Joshi 
Principal

Provocateur Advisory

Prof. Janakiraman 

Moorthy 
Department Chair - Marketing 
Area

S.P. Jain Institute of 

Management & Research

Mr. Praveen Tripathi

Magic9 Media & Consumer 

Knowledge Pvt. Limited

CEO

Dr. Indu Shahani

ATLAS Skill Tech University

President & Chancellor

Dr. Ranjana Kumari

Centre for Social Research 

Director

Mr. Rajrishi Singhal

Independent Consultant

Ms. Anuradha 
Sengupta

BOARD OF GOVERNORS-EMINENT PERSON CATEGORY

Founder 

Anuradhasays
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Mr. Abhinav Narula
VP – Marketing

MakeMyTrip (India) Pvt. 

Limited, 

Gurugram

Mr. Ajay Dang 
President & Head Marketing

Ultratech Cement Limited, 

Mumbai

Ms. Alka Pardhanani

Abbott Nutrition, India

Mumbai

Marketing Director
Mr. Alok Mohanan 
Vice President- Brand 

Marketing 

Sporta Technologies Pvt. 

Limited, 

Mumbai

Ms. Ankita Sharma 
Vice President Legal 

Honasa Consumer Limited, 

Gurgaon

Mr. Basant Rathore

Jagran Prakashan Limited, 

New Delhi

Sr. VP - Strategy - Brand & 

Business Development

Mr. Gaurav Ramdev
Chief Growth and Marketing 

Officer

Protean eGov Technologies 

Limited, 

Mumbai

Mr. Hemant Agarwal
Chairman and Managing 

Director

Associated Advertising Pvt. 

Limited, 

Hyderabad
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