
 

 

Press Release 

 

ASCI’s ‘Commitment Seal’ to signal members’ commitment to building 
consumer trust 

 
Mumbai, November 17, 2025: The Advertising Standards Council of India (ASCI) unveiled 
the ASCI Commitment Seal for its member organisations. It is a visual cue to certify their 
pledge to uphold the highest standards of transparency, fairness, and authenticity in their 
advertising. Brands may display the seal on their websites, digital platforms, collaterals and 
advertising campaigns to convey to consumers their commitment to honest and 
accountable communication. 

The seal will strengthen consumer trust by reassuring them of the advertising ecosystem 
co-opting self-regulation for ethical advertising. The visual emblem has been crafted to 
encourage greater responsibility across the industry, especially in this digital age. As more 
ASCI members display it on their marketing properties to earn consumer trust, other 
advertisers are expected to see the merit in contributing to a more transparent and 
dependable advertising ecosystem. 

The seal is not an endorsement of the specific advertisement , digital property, collateral, 
etc. It is meant to indicate that the ASCI member organisation has pledged a 
commitment to responsible advertising, and addressing consumer issues, if any, through 
ASCI’s well established and independent grievance mechanism 

Manisha Kapoor, CEO and Secretary General, ASCI, said, “The ASCI Commitment Seal is a 
carefully crafted mark of commitment to responsible advertising and building consumer 
trust. When consumers see this seal on any piece of advertising, they can be assured that 
the organization believes in creating responsible advertising, and would be responsive to a 
fair resolution to  issues consumers may find with their ads. 

 

By displaying it on their websites, or  their communication, members can now visibly 
demonstrate their commitment to a responsible advertising ecosystem and a willingness 
to have their ads and claims scrutinised by ASCI’s independent resolution mechanisms. In 
an environment where misinformation and misleading ads have become rampant, we 
believe this Commitment Seal builds a meaningful trust-bridge between  consumers and 
brands committed to  responsible advertising.”  .  

The ASCI Commitment Seal affirms the industry’s effort to maintain consumer trust and 
promote open communication between advertisers and audiences. ASCI remains 
committed to expanding member participation and increasing public awareness around 
responsible advertising practices. 
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About the Advertising Standards Council of India (ASCI)  

The ASCI, established in 1985, is committed to the cause of self-regulation in advertising, 
ensuring the protection of consumer interests. ASCI seeks to ensure that advertisements 
conform to its Code for Self-Regulation, which requires advertisements to be legal, decent, 
honest, and truthful and not hazardous or harmful while observing fairness in 
competition. ASCI looks into complaints across all media, such as print, TV, radio, 
hoardings, SMS, emailers, internet/website, product packaging, brochures, promotional 
material, point of sale material, etc. ASCI has collaboratively worked with various 
government bodies, including the Department of Consumer Affairs (DoCA), the Food 
Safety and Standards Authority of India (FSSAI), the Ministry of AYUSH, and the Ministry of 
Information and Broadcasting (MIB). In August 2023, the ASCI Academy, a flagship 
program of ASCI, was launched to build the capacity of all stakeholders to create 
responsible and progressive advertising. ASCI Academy aims to raise standards of 
advertising content through training, education, outreach, and research on the preventive 
aspects of advertising self-regulation.  
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